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SXEOLF VHOIFRQVFLRXVQHVV 7ZR VXUYH\ EDVHG VWXGLHV ZHUH FRQGXFWHG DPRQJ SRWHQWLDO
FRXQWHUIHLWEX\HUVLQ%UD]LO,QQRYDWLYHO\WKLVUHVHDUFKSURYLGHVFRQYLQFLQJLPSOLFDWLRQVIRU
WKHQHHG WRGLIIHUHQWLDWH FRXQWHUIHLWLQJ WKHRU\EHWZHHQHPHUJLQJDQGGHYHORSHGHFRQRPLHV
(YLGHQFHRIWKHSRVLWLYHLPSDFWRIDFWXDOVHOIFRQJUXHQFHDQGLGHDOVHOIFRQJUXHQFHRQEUDQG
DWWDFKPHQW WR OX[XU\ EUDQGV LQ HPHUJLQJ HFRQRPLHV LV SURYLGHG ,QWHUHVWLQJO\ WKH UHVXOWV
GHPRQVWUDWH WKDW WKH SXUFKDVH RI FRXQWHUIHLWV LV D PRUH KHGRQLF SURFHVV FRPSDUHG WR WKH
SXUFKDVHRIRULJLQDOVVWXG\0RUHRYHUWKHHIIHFWRIEUDQGDWWDFKPHQWRQWKHZLOOLQJQHVVWR
EX\ FRXQWHUIHLWV PD\ YDU\ DFFRUGLQJ WR KRZ DWWDFKPHQW LV PHDVXUHG VWXG\  3URGXFLQJ




.H\ZRUGV &RQVXPHU%UDQG 5HODWLRQVKLSV 6HOI%UDQG &RQQHFWLRQ %UDQG 3URPLQHQFH
(PRWLRQDO%UDQG$WWDFKPHQW&RXQWHUIHLWLQJ/X[XU\3URGXFWV 
  


















8VXDOO\ WKHVH JRRGV DUH FKHDSHU DQG LQIHULRU LQ TXDOLW\ :KLOH FRXQWHUIHLWV PD\ VWLPXODWH
GHPDQG LQ DQ HFRQRP\ *LYRQ HW DO  DQG SURYLGH VRFLDO VWDWXV DQG V\PEROLVP DW D
IUDFWLRQ RI WKH RULJLQDO FRVW 1LD 	 =DLFKNRZRVNL  FRXQWHUIHLW SURGXFWV PLVOHDG
FRQVXPHUVE\PDNLQJWKHPEHOLHYHWKDWWKH\DUHDQRULJLQDOEUDQG.LPHWDO+HQFH
FRXQWHUIHLWSURGXFWVEULQJVHULRXVHFRQRPLFORVVHVIRUWKHRULJLQDOOX[XU\EUDQGV 
:KLOH WKH JURZWK RI OX[XU\ PDUNHWV LV FDXVHG E\ HPHUJLQJ FRXQWULHV .DSIHUHU 	




HPHUJLQJ PDUNHWV KHWHURJHQHLW\ VRFLRSROLWLFDO JRYHUQDQFH FKURQLF VKRUWDJH RI UHVRXUFHV
XQEUDQGHGFRPSHWLWLRQDQGLQDGHTXDWHLQIUDVWUXFWXUHWKDWDUHIXQGDPHQWDOO\GLIIHUHQWIURPWKH
WUDGLWLRQDOLQGXVWULDOL]HGHFRQRPLHV<HWWKHVSHHGRIWUDQVIRUPDWLRQKDVEHHQVRPHZKDWWRR
KLJK IRU WKH HQIRUFHPHQW DJHQFLHV DQG PDQ\ FRXQWULHV DUH QRZ HPHUJLQJ DV ERWK ODUJH
SURGXFHUVDQGFRQVXPHUVRIIDNHVZLWKFRXQWHUIHLWLQJEHLQJDOVRFRQVLGHUHGDVRXUFHRILQFRPH
IRUWKHSRSXODWLRQDQGDIRUPRIWUDQVIHUHQFHRIWHFKQRORJ\6WDDNH7KLHVVH	)OHLVFK 
3UHYLRXV VWXGLHV VKRZ VLJQLILFDQW GLIIHUHQFHV EHWZHHQ ORZ DQG KLJK LQFRPH EX\HUV RI
FRXQWHUIHLWVLQHPHUJLQJHFRQRPLHVZKHUHWKHLQFRPHGLIIHUHQFHVDUHKLJKHUWKDQLQGHYHORSHG
FRXQWULHV %DFKD 6WUHKODX 	 6WUHKODX  *DPELP 	 1RJDQL  ,Q WKH VDPH YHLQ
+HQQLJV HW DO FRPSDUHG WHQGLIIHUHQWQDWLRQV LQ D ODUJH VXUYH\ WKDW LQFOXGHG%UD]LO
8QLWHG 6WDWHV ,QGLD DQG *HUPDQ\ H[SORULQJ OX[XU\ SURGXFWV 7KH\ REVHUYHG WKDW WKH










VRFLDO PRELOLW\ D SRWHQWLDO SRVLWLYH HIIHFW RI FRXQWHUIHLWV LV VHHQ LQ WKDW WKH\ PD\ DFWXDOO\
DGYHUWLVHWKHVDOHVRIWKHRULJLQDOEUDQG4LDQLQ.DSIHUHU	0LFKDXW+RZHYHU
WKLVPLJKWDOLHQDWHPRUHH[FOXVLYHFOLHQWVDVLQGLFDWHGE\.DSIHUHUDQG0LFKDXWS
³A sense of exclusivity thus is of paramount importance, but this sense gets diminished by the 
multiplication of wearers of the same logo, real or fake, such that aspirational consumers might 
abandon widespread brands - D QHJDWLYH H[WHUQDOLW\ RI WKH JURZWK RI FRXQWHUIHLWV´ ,Q WKLV
FRQWH[W0DQVHUSRLQWVWRDVWLOOH[LVWLQJUHVHDUFKJDSLQH[SODLQLQJSXUFKDVLQJEHKDYLRU












SURGXFW FDWHJRULHV DQG RQO\ IHZ DUH UHODWHG WR OX[XU\ EUDQGV 0RXUDG 	 9DOOHWH)ORUHQFH
0DQ\VWXGLHVRQFRXQWHUIHLWLQJH[DPLQHLWVHIIHFWRQEUDQGHYDOXDWLRQRIWKHRULJLQDO
EUDQG7KHVHVWXGLHVRYHUORRNWKHHIIHFWRIDEUDQGRQWKHLQWHQWLRQWRSXUFKDVHRULJLQDOVDQG













,Q VXPPDU\ QRWZLWKVWDQGLQJ WKH LPSRUWDQFH RI EUDQGV RQ FRQVXPHU EHKDYLRU WKHUH LV JDS


































7KH ILUVW VWUHDP RI UHVHDUFK RQ FRXQWHUIHLWV IRFXVHG RQ VXSSO\ IDFWRUV %DPRVV\ 	










VXFKDV FRQVXPHUV¶ LQFRPH HGXFDWLRQRFFXSDWLRQ DWWLWXGHV DQGSHUVRQDOLW\ WUDLWV3URGXFW
UHODWHGIDFWRUVDUHDVVRFLDWHGZLWKSULFHSURGXFWDWWULEXWHVEUDQGLPDJHDQGVFDUFLW\-HQQHU	










EHQHILWV DUH PRUH VXEMHFWLYH DQG UHODWHG WR LVVXHV VXFK DV SOHDVXUH SHUVRQDO EHQHILWV VHOI
H[SUHVVLRQDQGHQWHUWDLQPHQW$KWROD%DELQHWDO7KHVHDWWLWXGHVWRWKHKHGRQLF
EHQHILWV RI FRXQWHUIHLWV UHSUHVHQW D NH\ GULYHU RI SXUFKDVH LQWHQWLRQV <RR DQG /HH 
5HODWLYH WR KHGRQLF EHQHILWV XWLOLWDULDQ EHQHILWV DUH WKRXJKW WR KDYH D JUHDWHU LQIOXHQFH RQ
OR\DOW\WRZDUGVWKHRULJLQDOV&KLXHWDO<RR	/HHKROGWKDWFRQVXPHUVZKR




7KH DWWDFKPHQW WKHRU\ SRVLWV WKDW RQH¶V HPRWLRQDO DWWDFKPHQW WR DQ REMHFW SUHGLFWV WKH









<RR DQG /HH  GHYHORS D PRGHO RI DQWHFHGHQWV RI SXUFKDVH LQWHQWLRQV RI
FRXQWHUIHLWVYHUVXVRULJLQDO OX[XU\IDVKLRQEUDQGV7KH\SURSRVHWKDWHFRQRPLFDQGKHGRQLF
EHQHILWVRIFRXQWHUIHLWVPDWHULDOLVPDQGWKHIUHTXHQF\RISDVWSXUFKDVHVRIFRXQWHUIHLWVKDYHD


































7KLV SDSHU H[SDQGV WKH FXUUHQW IUDPHZRUNV RI WKH H[WDQW OLWHUDWXUH RQ FRQVXPHU




































































3DUN 	 %XUQV  3KDX HW DO  5HODWLRQV DPRQJ SXUFKDVH RI FRXQWHUIHLWV DQG
PDWHULDOLVPDUHVXJJHVWHGE\&KXFKLQSUDNDUQ)XUQKDPDQG9DOJHLUVVRQ.R]DU













RI FRQVXPHUV WRZDUGV SXUFKDVLQJ FRXQWHUIHLWV 3HQ] DQG 6W|WWLQJHU  REVHUYH WKDW
HPRWLRQDODVSHFWVKDYHVLJQLILFDQWLPSDFWRQSXUFKDVLQJFRXQWHUIHLWVDQGRULJLQDOVLQGLFDWLQJ
WKHLPSRUWDQFHRIH[SORULQJUHODWLRQVDPRQJEUDQGVDQGSXUFKDVHRIFRXQWHUIHLWV 
6HYHUDO WKHRUHWLFDO DQG HPSLULFDO VWXGLHV RQ WKH UHODWLRQV RI WKH VHOIFRQFHSW ZLWK
FRQVXPHUEHKDYLRUKDYHEHHQGHYHORSHGLQWKHODVW\HDUV.UHVVPDQHWDO6LUJ\






FRXQWHUIHLW SURGXFWV ODFN LGHQWLW\ DV WKH\ DUH DOZD\V HYDOXDWHG E\ WKHLU ³DOWHU HJR´ WKH


















LQWHQWLRQVRIFRXQWHUIHLWV2Q WKHRQHKDQGDWWDFKPHQW WRD OX[XU\EUDQG LQ WKHDEVHQFHRI
DIIRUGDELOLW\RIRULJLQDOVFDQOHDGWRJUHDWHUZLOOLQJQHVVWREX\FRXQWHUIHLWV5DQGKDZDHWDO
2QWKHRWKHUKDQGEUDQGDWWDFKPHQWSDUWLFXODUO\ZKHQHPRWLRQDOERQGVDUHVWURQJPD\
















A concise summary of the literature on perceived customer values is provided by Mathews et 
al. (2009). This points to the generic categorizations of utilitarian and hedonic values based on 
two seminal papers (Holbrook & Hirschman, 1982, and Hirschman & Holbrook, 1982, in 
Mathews et al., 2009) and differentiated perspectives as to brands, products, services, stores or 
shopping experience. By pursuing utilitarian motives a buyer applies logical problem solving 
(Sarkar, 2011) for purchase decisions related to more instrumental and functional goods (Dhar 
and Wertenbroch, 2000).  
Purchase decisions for more hedonic products (i.e. designer clothes, sports cars, luxury watches, 
etc.) are driven by emotion. Experience, fun, pleasure, and excitement are related motives (Dhar 
& Wertenbroch, 2000; Sarkar, 2011). Expanding on the role of emotions and developing an 





DQG /HLJK  DQG$UQRXOGDQG3ULFH   WKH FRPSXOVLYHDGGLFWLYH FRQVXPSWLRQ
VWUHDPEHJLQQLQJZLWKHDUO\ZRUNRQLPSXOVHSXUFKDVLQJE\5RRNDQGHYROYLQJLQWR
PRUH JHQHUDO PRGHOV DV H[HPSOLILHG E\ )DEHU DQG 2¶*XLQQ  +LUVFKPDQ  DQG
5LQGIOHLVFK%XUURXJKVDQG'HQWRQ´ 
 
+HGRQLF EHQHILWV PDNH SHRSOH WKLQN WKDW WKH H[SHULHQFH DQG FKDUDFWHULVWLFV RI WKH JRRGV
WKHPVHOYHVDUHDOUHDG\YDOXDEOHUHTXLULQJOHVVDWWHQWLRQWRWKHTXDOLW\RIWKHSURGXFWV%DELQ
'DUGHQ 	 *ULIILQ $ SRVLWLYH LQIOXHQFH RI WKH FRQVXPHUV¶ DWWLWXGH WRZDUG KHGRQLF
EHQHILWVRIFRXQWHUIHLWVRQWKHLUSXUFKDVHLQWHQWLRQVLVH[SHFWHG<RR	/HH+LGD\DW	
'LZDVDVUL 









HW DO  ZKR IRXQG WKDW VWDWXV DQG ORZ SULFHV DUH WKH PDLQ GULYHUV RI SXUFKDVLQJ
FRXQWHUIHLWV :KHQ FRQVXPHUV KDYH KLJK DIIRUGDELOLW\ RI RULJLQDO OX[XU\ EUDQGV HFRQRPLF
EHQHILWVRIFRXQWHUIHLWVPD\QRWQHFHVVDULO\LQIOXHQFHWKHLULQWHQWLRQVWRSXUFKDVHRULJLQDOV<RR
	 /HH  +HQFH QR WKHRUHWLFDO OLQN EHWZHHQ HFRQRPLF EHQHILWV RI FRXQWHUIHLWV DQG
FRQVXPSWLRQRIRULJLQDOVLVSURSRVHG7KHDERYHGLVFXVVLRQVIUDPHWKHIROORZLQJK\SRWKHVHV 



















RI PDWHULDOLVWLF EHKDYLRU %RWK DVSHFWV DUH FRQVLVWHQW DQG LQWHJUDO WR WKH GHYHORSHG LQLWLDO
FRQFHSWXDOL]DWLRQ)LJXUH 0DWHULDOLVPLVUHJDUGHGDVWKHH[WHQWWRZKLFKLQGLYLGXDOVDWWHPSW
WRHQJDJHLQWKHFRQVWUXFWLRQDQGPDLQWHQDQFHRIWKHVHOIWKURXJKWKHDFTXLVLWLRQDQGXVHRI
SURGXFWV VHUYLFHV H[SHULHQFHV RU UHODWLRQVKLSV WKDW DUH SHUFHLYHG WR SURYLGH GHVLUDEOH
V\PEROLFYDOXH 
0DWHULDOLVWVSODFH³SRVVHVVLRQVDQGWKHLUDFTXLVLWLRQDWWKHFHQWHURIWKHLUOLYHV´DQGYLHZWKHP
³DVHVVHQWLDO WR WKHLUVDWLVIDFWLRQDQGZHOOEHLQJ LQ OLIH´5LFKLQV	'DZVRQS
7KHLUSULPDU\JRDORIPDWHULDOSRVVHVVLRQVLVWRLPSUHVVRWKHUVUDWKHUWKDQWKHPVHOYHV)URP
WKLVSHUVSHFWLYHERWKFRXQWHUIHLWVDQGRULJLQDOVILWWKHSXUSRVHRIFRQVXPHUV¶H[WHUQDOSK\VLFDO
YDQLW\ 7KLV LV DFKLHYHG WKURXJK SUHVWLJH DQG GLVSOD\ HIIHFW GHVSLWH VLJQLILFDQW TXDOLW\
GLIIHUHQFHV 
([WHUQDOSK\VLFDOYDQLW\ UHIHUV WR ³DQH[FHVVLYH FRQFHUQ IRU DQGRU DSRVLWLYH DQGSHUKDSV
LQIODWHGYLHZRIRQH¶V SK\VLFDO DSSHDUDQFH´ 1HWHPH\HU %XUWRQ 	 /LFKWHQVWHLQ S
 &RQVXPHUV ZLOO KDYH WKH LGHQWLFDO DSSHDUDQFH ZKHWKHU WKH\ ZHDU D FRXQWHUIHLW RU DQ









7ULDQGHZL DQG7MLSWRQR  -DLQ DQG .KDQQD  DV ZHOO DV &KXFKLQSUDNDUQ
VWDWH WKDWPDWHULDOLVPKDVDVLJQLILFDQW LPSDFWRQSXUFKDVH LQWHQWLRQRIFRXQWHUIHLWV



















SV\FKRJHQLF QHHGV RI KXPDQ EHLQJV EHFDXVH LW HQFRXUDJHV SHRSOH WR IHHO JRRG DERXW




6LPSO\ 3V\FKRORJ\  $FFRUGLQJ WR 0DOlU HW DO  WKH VHOIYHULILFDWLRQ WKHRU\
LQGLFDWHVWKDWSHRSOHDUHPRWLYDWHGWRYDOLGDWHREMHFWVWREHFRQVLVWHQWZLWKWKHLUH[LVWLQJVHOI
FRQFHSWV,QGLYLGXDOVWHQGWREHKDYHLQDPDQQHUFRQVLVWHQWZLWKKRZWKH\VHHWKHPVHOYHV$Q




DFWLYH YDULDQW RI WKH VHOI FRPSDUHG WR VHOILPDJH &RQVXPHUV VFRULQJ KLJK RQ SXEOLF VHOI
FRQVFLRXVQHVV GLVSOD\ KLJKHU OHYHOV RI VHQVLWLYLW\ UHJDUGLQJ WKH NLQG RI LPDJH FDOOHG IRU LQ
VSHFLILFVRFLDOVLWXDWLRQV7KHVHFRQVXPHUVXVHFRQVXPHUEUDQGVVWUDWHJLFDOO\WRFRQVWUXFWWKLV
LPDJHDQGWRSUHVHQWWKHPVHOYHVDFFRUGLQJO\0DOlUHWDOSRLQWRXWWKHLPSRUWDQFHRI
VHOILPDJH IRU SXEOLFO\ VHOIFRQVFLRXV SHRSOH /HH  REVHUYHV WKDW SXEOLF VHOI
FRQVFLRXVQHVVLVVWURQJO\UHODWHGWRERWKWKHEHQHILWEHOLHIVDQGWKHULVNEHOLHIVRISXUFKDVLQJ
IDVKLRQFRXQWHUIHLWVZKLFKLQWXUQ LQIOXHQFHGFROOHJHVWXGHQWV¶DWWLWXGHVUHJDUGLQJSXUFKDVH
FRXQWHUIHLWV <DQJ  SRLQWV RXW LQGLUHFW HIIHFWV RI SXEOLF VHOIFRQVFLRXVQHVV RQ WKH
LQWHQWLRQV WRSXUFKDVHRULJLQDOV DQG FRXQWHUIHLWV *LYHQ WKHSRVLWLYH HIIHFWRI VHOILPDJHRQ
SXUFKDVH LQWHQWLRQV RI RULJLQDOV <RR DQG /HH  WKH VWXG\ DVVXPHV DQG WHVWV ZKHWKHU
SXEOLFVHOIFRQVFLRXVQHVVKDVDSRVLWLYHHIIHFWRQVXFKLQWHQWLRQV 






%UDQGDWWDFKPHQW LVGHILQHGDV WKHVWUHQJWKRI FRQQHFWLRQEHWZHHQVHOI DQG WKHEUDQG7ZR
FULWLFDOIDFWRUVUHIOHFWEUDQGDWWDFKPHQWSURSHUWLHVQDPHO\EUDQGVHOIFRQQHFWLRQWKHFRJQLWLYH
DQGHPRWLRQDOFRQQHFWLRQ WR WKHEUDQG (VFDODVDQGEUDQGSURPLQHQFH WKHGHJUHH WR
ZKLFK³IHHOLQJVDQGPHPRULHVDERXWWKHDWWDFKPHQWREMHFWDUHSHUFHLYHGDVWRSRIPLQG´3DUN
HWDOS7KHVHOIYHULILFDWLRQWKHRU\KROGVWKDWSHRSOHDUHPRWLYDWHGWRYHULI\YDOLGDWH





DWWDFKPHQW WR EUDQGV FRQYH\LQJ LPDJHV DQG YDOXHV IHHGLQJ WKLV VHOI DQG SHUVRQDO LGHQWLW\











3DUN HW DO  VWDWH WKDW FRPSDQLHV LQFUHDVLQJO\ HPSKDVL]H D VWURQJ HPRWLRQDO
FRQQHFWLRQ EHWZHHQ WKHP DQG WKHLU FRQVXPHUV 8VLQJ TXDOLWDWLYH GDWD 3HQ] DQG 6W|WWLQJHU






DWWDFKPHQWPD\ FUHDWH VLJQLILFDQW LQWHQWLRQRIEX\LQJ VSHFLILFRULJLQDO EUDQGV$FFRUGLQJO\
%RUJHVDQG7HL[HLUDGH0HOORFRQGXFWDVXUYH\LQ%UD]LOWKDWLGHQWLILHVDKLJKLPSDFWRI
EUDQGDWWDFKPHQWRQZRUGRIPRXWK 




FRXQWHUIHLW SURGXFW DFWXDOO\ VHUYHV DV D SODFHER IRU EUDQG DWWDFKPHQW &RQVXPHUV EHFRPH
LQFUHDVLQJO\DWWDFKHGWRWKHUHDOEUDQGHYHQWKRXJKWKH\QHYHURZQRQH 7KLVSVHXGRDFFHVVWR
WKHEUDQGYLDWKHFRXQWHUIHLWDOORZVWKHFRQVXPHUVWRIRUPDSDUDGR[DOUHODWLRQVKLSZLWKWKH
RULJLQDO EUDQG7KLV GHPRFUDWL]HV WKH H[FOXVLYLW\ RI WKH OX[XU\ SURGXFW 5D]D HW DO 
K\SRWKHVL]HWKHHIIHFWRIEUDQGDWWDFKPHQWRQWKHSXUFKDVHLQWHQWLRQVRIFRXQWHUIHLWVEXWIRXQG
QRVLJQLILFDQWUHODWLRQSUREDEO\EHFDXVHWKHVWXG\ZDVQRWIRFXVHGRQOX[XU\SURGXFWV,QOLQH
ZLWK 5DQGKDZD HW DO  D SRVLWLYH EUDQG VHOIFRQQHFWLRQ DQ LQWHJUDO SDUW RI EUDQG






WKH FRXQWHUIHLW SURGXFWV EHLQJ PRUH VDWLVILHG ZLWK WKH RULJLQDOV ([SHULHQFHV ZLWK RULJLQDO
SURGXFWVSURYLGHJUHDWHUVDWLVIDFWLRQGXHWRDEHWWHUSK\VLFDOTXDOLW\DQGLQWHUSHUVRQDODSSURYDO
























0DOlUHWDO DPRUHFRQFUHWHFRQVWUXDODFWLYDWHGE\DFWXDOVHOI LVK\SRWKHVL]HG WREH







VHOIJXLGHV OLNH WKHDFWXDODQG LGHDOVHOI7KHDEVHQFHRIDQDFWXDODQG LGHDOGLVFUHSDQF\ LV
DVVRFLDWHG ZLWK HPRWLRQV OLNH VDWLVIDFWLRQ DV KRSHV DQG ZLVKHV ZHUH DFKLHYHG +LJJLQV










 SRVWXODWHG PRGHUDWLQJ HIIHFWV RI SURGXFW LQYROYHPHQW VHOIHVWHHP DQG SXEOLF VRFLDO
FRQVFLRXVQHVVDUHDOVRH[SORUHGE\WKLVVWXG\LQWKHHPHUJLQJHFRQRP\RI%UD]LO 
+D3URGXFW LQYROYHPHQW VWUHQJWKHQV WKH UHODWLRQVKLSEHWZHHQDFWXDO VHOIFRQJUXHQFHDQG
HPRWLRQDOEUDQGDWWDFKPHQW 

















7R WHVW WKHK\SRWKHVHV WZRVWXGLHVDUH FRQGXFWHG ,Q6WXG\SHUVRQDO DQGSURGXFWUHODWHG
IDFWRUVLQIOXHQFLQJSXUFKDVLQJLQWHQWLRQVRIRULJLQDOVDQGFRXQWHUIHLWVDUHH[DPLQHGXVLQJWKH
VXUYH\PHWKRG6WXG\ UHSOLFDWHVDFRQFLVH VXEVHWRI WKHFRQFHSWXDOPRGHO LQ6WXG\DQG

















consisted of PLGGOH FODVV &FODVV female fashion shoppers from Belo Horizonte, the third 





$ PXOWLVWDJH V\VWHPDWLF SURSRUWLRQDO VDPSOLQJ PHWKRG ZDV HPSOR\HG LQ UHFUXLWLQJ
UHVSRQGHQWV ,QD ILUVW VWDJHDSURSRUWLRQDO UHSUHVHQWDWLRQRIHDFKRI WKHQLQHDGPLQLVWUDWLYH
UHJLRQV RI %HO +RUL]RQWH ZDV GHWHUPLQHG 7KLV ZDV IROORZHG E\ D VHOHFWLRQ RI VSHFLILF
ORFDWLRQVpoints of commerce LQ HDFK UHJLRQ (i.e. supermarkets, salons, fashion outlets), 
distributed in blocks equidistant of each region. Finally, a systematic selection of respondents 
in each location took place to fill in each stratum. (DFKRIWKFXVWRPHUHQWHULQJHDFKORFDWLRQ
ZDV DSSURDFKHG DQG WKH\ FRQILUPHG WKHLU UHVLGHQWLDO DGGUHVV LQ HDFK REVHUYHG UHJLRQ Six 
interviewers were trained to collect data and quality control procedures were in place (time 
controls, cross-checks of 15% of questionnaire by independent market researchers). 
The questionnaire was analyzed by eight PhDs in Marketing, in order to check face validity. 
All the scales were derived from previous studies as discussed in the literature review. A pre-
test with 30 respondents was performed ensuring conceptual equivalence between the initial 
English and the translated questionnaire in Portuguese.  
7KHILUVWTXHVWLRQH[SORUHGWKHLQWHUHVWRIWKHUHVSRQGHQWVLQEX\LQJDOX[XU\KDQGEDJ
5HVSRQGHQWVZLWK ORZVFRUHVRI LQWHUHVWZHUHGLVFDUGHG7KH\ZHUHDOVRDVNHG WR LQGLFDWHD
OX[XU\KDQGEDJEUDQGWKDWWKH\ZRXOGOLNHWREX\$OOWKHDQVZHUVRIWKHTXHVWLRQQDLUHZHUH
UHODWHGWRWKLVVSHFLILFEUDQGLQRUGHUWRVXSSO\DPRUHREMHFWLYHFRQWH[W,QOLQHZLWK0DOlUHW
DO  WKHXQLW RI DQDO\VLV IRUEUDQGDWWDFKPHQW DQG VHOIFRQJUXHQFH ZDV WKH LQGLYLGXDO
UHODWLRQVKLSEHWZHHQDFRQVXPHUDQGWKHVSHFLILFLQGLFDWHGEUDQG6HYHQJOREDOOX[XU\IDVKLRQ
EUDQGVZHUHFLWHGZLWKWKHWRSWKUHHEHLQJ/RXLV9XLWWRQ3UDGDDQG&KDQHO 















VFDOHV IURP SUHYLRXV VWXGLHV VHH$SSHQGL[$ 7KH PRGHUDWRUV DUH PHDVXUHG DV IROORZV









$OO FRQVWUXFWV DUH PHDVXUHG RQ D WHQSRLQW VFDOH  VWURQJO\ GLVDJUHH  VWURQJO\
DJUHHZKLFKZDVGHHPHGWKHPRVWVXLWDEOHIRUPDWWRFDSWXUHIXOOFRQVWUXFWYDULDQFHEDVHGRQ
WKHSLORWVWXG\ 
$OO WKH &RPSRVLWH 5HOLDELOLW\ &5 VWDWLVWLFV ZHUH KLJKHU WKDQ WKH UHFRPPHQGHG
WKUHVKROGV%DJR]]L	<L1XQDOO\$OO$9(DYHUDJHYDULDQFHH[SODLQHGZHUH
DOVR RYHU  $SSHQGL[  &URQEDFK DOSKDV UDQJHG EHWZHHQ  DQG $OO WKH LWHPV
SUHVHQWHG VLJQLILFDQW ORDGLQJV DQG WKH$9(V H[FHHGHG WKH VTXDUHG FRUUHODWLRQ EHWZHHQ WKH
FRUUHVSRQGLQJFRQVWUXFWDQGWKHUHVWRIYDULDEOHVLQWKHPRGHOLQGLFDWLQJGLVFULPLQDQWYDOLGLW\








ZDVFRQGXFWHG+DLUHWDO0DOKRWUD WR WHVW WKHK\SRWKHVHV7KH&RQILUPDWRU\
)DFWRU$QDO\VLVZDVFRQGXFWHGXVLQJWKH³/DYDDQSDFNDJH´RI5VRIWZDUHYHUVLRQDQG
WKHVWUXFWXUDOPRGHOVZHUHHVWLPDWHGLQ$PRVThe results are presented in table 1: 
 
Table 1. Results 
+\SRWKHVHV 5HODWLRQVKLS &6 $VVHVVPHQW 
+ +HGRQLF %HQHILWV ! 3XUFKDVLQJ LQWHQWLRQ RI
FRXQWHUIHLWV 
 6XSSRUWHG 
+ +HGRQLF%HQHILWV!SXUFKDVLQJLQWHQWLRQRIRULJLQDOV  6XSSRUWHG 
+ (FRQRPLF %HQHILWV ! SXUFKDVLQJ LQWHQWLRQ RI
FRXQWHUIHLWV 
 6XSSRUWHG 
+ 0DWHULDOLVP!SXUFKDVLQJLQWHQWLRQRIFRXQWHUIHLWV  6XSSRUWHG 
+ 0DWHULDOLVP!SXUFKDVLQJLQWHQWLRQRIRULJLQDOV  6XSSRUWHG 










+ $FWXDOVHOIFRQJUXHQFH$6&!%UDQGDWWDFKPHQW  6XSSRUWHG 





+ %UDQGDWWDFKPHQW!3XUFKDVLQJLQWHQWLRQRIRULJLQDOV  6XSSRUWHG 
+ 3XUFKDVLQJ LQWHQWLRQ RI RULJLQDOV ! 3XUFKDVLQJ
LQWHQWLRQRIFRXQWHUIHLWV 
 6XSSRUWHG 





1RUPHGFKLVT &), 7/, 506($  











  B? ȋȀȌ 
B? ȋȀȌ 
 
           
 
    
  Ǥ ? ?ȋ ?Ǥ ? ?Ȍ Ǥ ? ?ȋ ?Ǥ ? ?Ȍ  ? ?Ǥ ? ?ȗȗ 
  Ǥ ? ?ȋ ?Ǥ ? ?Ȍ Ǥ ? ?ȋ ?Ǥ ? ?Ȍ  Ǧ     
  Ǥ ? ?ȋ ?Ǥ ? ?Ȍ Ǥ ? ?ȋ ?Ǥ ? ?Ȍ  ? ? ?Ǥ ? ?ȗȗ 
  Ǥ ? ?ȋ ?Ǥ ? ?Ȍ Ǥ ? ?ȋ ?Ǥ ? ?Ȍ  
0RGHUDWLQJJURXSVGHILQHGEDVHGRQPHGLDQVSOLW 
7KHLQYDULDQWPRGHVWKDWFRQVWUDLQHGSDWKFRHIILFLHQWVWREHHTXDODFURVVPRGHUDWLQJFRQGLWLRQV
JHQHUDWHG D ZRUVH ILW WKDQ WKH YDULDQW PRGHO 7KH VWDWLVWLFDO WHVW RI GLIIHUHQFHV LQ SDWK
FRHIILFLHQWVHOLFLWWKDWSURGXFWLQYROYHPHQWLVQRWDVLJQLILFDQWPRGHUDWRU+DEUHMHFWHG 





,Q FRQWUDVW WR 0DOlU HW DO  VHOIHVWHHP UHGXFHV WKH SRVLWLYH LPSDFW RI DFWXDO VHOI
FRQJUXHQFH RQ EUDQG DWWDFKPHQW S DQG LQFUHDVHV WKH SRVLWLYH LPSDFW RI LGHDO VHOI
FRQJUXHQFHRQEUDQG DWWDFKPHQW S +DE UHMHFWHG+HQFH VHOIHVWHHP UHSUHVHQWV D




7KH ODFN RI VWDWLVWLFDO VLJQLILFDQFH RI GLIIHUHQFHV LQ SDWK FRHIILFLHQWV UHJDUGLQJ SURGXFW
LQYROYHPHQW DV ZHOO DV WKH XQH[SHFWHG GLIIHUHQFHV LQ WKH UROH RI VHOIHVWHHP EHWZHHQ RXU
ILQGLQJVLQ%UD]LODQGWKRVHRI0DOlUHWDOFDOOHGIRUDVHFRQGVWXG\7KLVVWXG\HYDOXDWHV
ZKHWKHU WKH UROHRIPRGHUDWRUVPD\YDU\EHWZHHQGHYHORSHGDQGHPHUJLQJHFRQRPLHV HJ
%UD]LO 7KH VHFRQG VWXG\ H[DPLQHV ZKHWKHU L WKH LPSDFW RI WZR W\SHV RI VHOI RQ EUDQG
DWWDFKPHQW DUH PRGHUDWHG E\ SURGXFW FDWHJRU\ LQYROYHPHQW VHOIHVWHHP DQG SXEOLF VHOI
FRQVFLRXVQHVV VLPLODUO\ WRGHYHORSHGHFRQRPLHV 0DOlU HW DO LL WKHHIIHFWRIEUDQG
DWWDFKPHQW RQ SXUFKDVH LQWHQWLRQV RI RULJLQDOV DQG FRXQWHUIHLWV LV GHSHQGHQW RQ KRZ EUDQG










\HDUV ROG 7KH GLVWULEXWLRQ EDVHG RQ HGXFDWLRQ ZDV  SULPDU\ VFKRRO  VHFRQGDU\
VFKRRO  FROOHJH GHJUHH  KLJKHU HGXFDWLRQ GHJUHH 0RVW LPSRUWDQWO\ 
SUHVHQWHGDKLJKLQWHUHVWWRSXUFKDVHDOX[XU\KDQGEDJ 
 
 7KHVFDOHV IRUDFWXDO DQG LGHDO VHOIFRQJUXHQFHSXUFKDVH LQWHQWLRQVRIRULJLQDOV DQG
FRXQWHUIHLWVDUHLGHQWLFDOZLWKWKRVHLQVWXG\$SSHQGL[%$GGLWLRQDOO\EUDQGDWWDFKPHQW
ZDVPHDVXUHGZLWKERWKVHOIFRQQHFWLRQDQGSURPLQHQFHVHH6WXG\DVZHOODVZLWKWKHVL[










DQG WKH UHPDLQLQJ FRQVWUXFWV GHPRQVWUDWH GLVFULPLQDQW YDOLGLW\ $OO IDFWRU ORDGLQJV ZHUH
VLJQLILFDQW S 2Q WKH EDVLV RI WKH WHVWV FRQVWUXFWV FDQ EH UHJDUGHG UHOLDEOH DQG ZLWK













+\SRWKHVHV &6 $VVHVVPHQW 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  1RW6XSSRUWHG 
1RWH&6 &RPSOHWHO\VWDQGDUGL]HGSDWKFRHIILFLHQW 
SS 
1RUPHG(? &), 7/, 506($  
53XUFKDVLQJLQWHQWLRQFRXQWHUIHLWV 52ULJLQDOV 5%UDQGDWWDFKPHQW  







+\SRWKHVHV &6 $VVHVVPHQW 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  6XSSRUWHG 
+  1RW6XSSRUWHG 
1RUPHGFKLVT &), 7/, 506($  

















:KLOH WKH GLIIHUHQFH LQ VLJQ LQ SDWK FRHIILFLHQW EHWZHHQ DWWDFKPHQW DQG ZLOOLQJQHVV WR EX\
FRXQWHUIHLWVDFURVVVWXG\DQGPD\QRWEHDWWULEXWHGWRVDPSOHFRPSRVLWLRQPRUHUHVHDUFK
LV ZDUUDQWHG + LV V\VWHPDWLFDOO\ UHMHFWHG ZKLFK UHSUHVHQWV DQRWKHU FRQWUDVW LQ ILQGLQJV
EHWZHHQ %UD]LO DQG 6RXWK .RUHD DQG DJDLQ SRLQWV WR GLIIHUHQWLDWH EHWZHHQ HPHUJLQJ
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HVWHHP UHGXFHV WKH LPSDFW RI DFWXDO VHOIFRQJUXHQFH RQ HPRWLRQDO EUDQG DWWDFKPHQW DQG
LQFUHDVHV WKH LPSDFW RI LGHDO VHOIFRQJUXHQFH :KLOH WKH WHVWV DUH LQVLJQLILFDQW LQ VWXG\ 
SRVVLEO\GXH WR ORZHUVDPSOHVL]H WKHFRQVLVWHQF\RIUHVXOWV IRUVHOIHVWHHPZLWKVWXG\
UHJDUGOHVVRIKRZDWWDFKPHQWLVPHDVXUHGSRLQWVRXWWKDW%UD]LOUHTXLUHVDORFDOLVHGDSSURDFK











&RQVLGHULQJ KRZ LPSRUWDQW WKH FRXQWHUIHLWLQJ LV IRU ILUPV DQG HFRQRPLHV WKH VWXG\
FRQWULEXWHV WR WKH FUHDWLRQ DQG GHYHORSPHQW RI QHZ NQRZOHGJH LQ RUGHU WR XQGHUVWDQG DQG
PLWLJDWHWKHVHFULWLFDOVRFLHWDODQGHFRQRPLFSKHQRPHQD 




ORFDOLVHG DSSURDFK LQ FRPPXQLFDWLQJ DERXW FRXQWHUIHLWV DV WKH UROH RI SHUVRQDO IDFWRUV LV
GLIIHUHQWLQ%UD]LOFRPSDUHGWRWKRVHLQGHYHORSHGHFRQRPLHV 
 


















6LPLODUO\ PDWHULDOLVP KDV D PRGHVW EXW VLJQLILFDQW LPSDFW RQ WKH LQWHQWLRQ RI
SXUFKDVLQJHLWKHURULJLQDORUFRXQWHUIHLWSURGXFWV&RQVXPHUVRIRULJLQDOJRRGVDUHPXFKPRUH
PDWHULDOLVWLFWKDQWKHFRQVXPHUVRIFRXQWHUIHLWV%X\HUVRIRULJLQDOSURGXFWVXVXDOO\WKLQNWKDW
WKH SRVVHVVLRQ RI YHU\ H[SHQVLYH DQG OX[XU\ RULJLQDO SURGXFWV LV YHU\ LPSRUWDQW 7KH UHDO
















RIFRXQWHUIHLWSURGXFWV6LPLODU ILQGLQJVZHUH IRXQG LQD VWXG\FRQGXFWHG LQ ,QGLDZLWK WKH
FRQVXPHUVRIOX[XU\SURGXFWV6ULQLYDVDQHWDO 
3XEOLF VHOIFRQVFLRXVQHVV LPSDFWVSRVLWLYHO\RQ WKH LQWHQWLRQRISXUFKDVLQJRULJLQDOV
VWXG\,QWHUHVWLQJO\DVHSDUDWHDQDO\VLVKLJKOLJKWVQRVLJQLILFDQWLPSDFWRIWKLVYDULDEOHRQ
WKHSXUFKDVLQJLQWHQWLRQRIFRXQWHUIHLWV7KHVHILQGLQJVVXJJHVWWKDWEX\HUVRIFRXQWHUIHLWVZKR
NQRZ WKDW WKH SURGXFW LV QRW RULJLQDO DUH QRW SURXG WR RZQ LW %X\HUV RI FRXQWHUIHLWV KDYH
VLJQLILFDQWKHGRQLFEHQHILWVUHVXOWDQWIURPWKHH[KLELWLRQRISURGXFWVWRVRFLDOJURXSV2ZQHUV




LQIOXHQFHRQ WKHSXUFKDVLQJ LQWHQWLRQVRIRULJLQDOVDQGDQHJDWLYH LPSDFWRQ WKHSXUFKDVLQJ
LQWHQWLRQV RI FRXQWHUIHLWV VWXG\  (PRWLRQDO DWWDFKPHQW WHQGV WR EH IXOILOOHG E\ RULJLQDOV

















 6WXG\  SURYLGHV HYLGHQFH RI WKH LPSDFW RI DFWXDO VHOIFRQJUXHQFH DQG LGHDO VHOI
FRQJUXHQFH RQ EUDQG DWWDFKPHQW WR OX[XU\ EUDQGV 7KLV LV LQ WKH FRQWH[W RI XQGHUVWDQGLQJ
SXUFKDVLQJEHKDYLRU WRZDUGVFRXQWHUIHLWV LQ HPHUJLQJ HFRQRPLHV7KH LPSRUWDQFHRI DFWXDO
VHOIFRQJUXHQFHDQGLGHDOVHOIFRQJUXHQFHRQEUDQGDWWDFKPHQWYDULHVVOLJKWO\DFURVVWKHWZR
VWXGLHV 7KH HIIHFW RI LGHDO VHOI RQ DWWDFKPHQW LV VLJQLILFDQW DQG SRVLWLYH LQ ERWK VWXGLHV
UHJDUGOHVVRIKRZDWWDFKPHQWLVPHDVXUHGFRQWUDVWLQJ0DOlU¶VHWDO¶VILQGLQJV7KHHIIHFW
RI DFWXDO VHOI KRZHYHU VHHPV WR YDU\ DFFRUGLQJ WR KRZ DWWDFKPHQW LV FRQFHSWXDOL]HG7KH
LPSDFW RI SHUFHLYHG DFWXDO VHOIFRQJUXHQFH DQG LGHDO VHOIFRQJUXHQFH RQ HPRWLRQDO EUDQG
DWWDFKPHQWLVSRVLWLYHDQGVLJQLILFDQW7DEOHVDQG7KLVILQGLQJLVFRQVLVWHQWLQERWKVWXGLHV
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